THE ENGAGEMENT PROJECT

Flipping the Funnel: From EXPOSURE to ENGAGEMENT

Historically, media planning has focused on exposure, but new media solutions
give marketers the ability to prioritize engagement. By focusing first on those
most likely to care, brands generate insights and mobilize advocates to make

their whole marketing plan better.

EXPOSURE
MODEL

In the old model, most
communication is one way.
As a result, brands must reach
lots of people and then winnow
them down to the consumers
who matter most.
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ENGAGEMENT
MODEL

In the new model, brands
invite their audiences to take
part by interacting, commenting,
sharing and creating. Brands get
real-time feedback when ideas
resonate and audiences help
spread the message.
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