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Customer Journey ||| Smartphones

1
* Quellen: SimilarWeb Pro, Google interne Search & YouTube Daten
Zeitraum: Q4-16
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Customer Journey ||| Postpaid

2
* Quellen: SimilarWeb Pro, Google interne Search & YouTube Daten
Zeitraum: Q4-16
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Customer Journey ||| Prepaid

3
* Quellen: SimilarWeb Pro, Google interne Search & YouTube Daten
Zeitraum: Q4-16
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Customer Journey ||| Broadband

4
* Quellen: SimilarWeb Pro, Google interne Search & YouTube Daten
Zeitraum: Q4-16
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Customer Journey ||| Multiple Play

5
* Quellen: SimilarWeb Pro, Google interne Search & YouTube Daten
Zeitraum: Q4-16
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