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Quelle 9: Google commissioned Ipsos Consumer Continuous, Sept 8-11, 2022, Q: Thinking ahead of the
. . holiday season later this year, do each of these describe how you plan to shop this holiday season
Thlnk Wlth GOOgle compared to previous years?

10: Google commissioned Ipsos Consumer Continuous, Sept 8-11, 2022, Q: Do each of the following
describe how you choose to shop this holiday season later this year?




Auch Offline-Einkaufe
starten haufig online.

81 % der Konsument:innen suchen digital
nach Geschenkideen und Inspiration.”

33 % wollen vorab online uberprufen,
ob ein Produkt im Laden vorratig ist.”

Think with Google
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G Quelle 13: Smart Shopper Research. Savanta (2022) / Google, Cint (2021) / Kantar (2020+2019), base

1 1 2022/2021/2020/2019: all product buyers of CE, Home, Fashion, Food, Beauty n=2322/1590/1570/1575,

Thlnk Wlth oogle CE n=214/254/122/201, Home n=278/322/169/228, Beauty n=407/401/452/364, Fashion
n=412/308/315/358, Food n=474/307/512/424, Q1: Where did you make your last purchase?
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https://www.thinkwithgoogle.com/intl/de-de/insights/customer-journey/omnichannel-ist-das-new-normal-im-handel/
https://www.thinkwithgoogle.com/intl/de-de/sammlungen/einzelhandel/digital-retail-media-mediamarktsaturn/
https://www.thinkwithgoogle.com/intl/de-de/insights/customer-journey/omnichannel-ist-das-new-normal-im-handel/
https://www.thinkwithgoogle.com/intl/de-de/sammlungen/einzelhandel/digital-retail-media-mediamarktsaturn/

